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Sony Music India – 50 Million views Delivered



Sony Music India – 7 Million views Delivered



HT Media Ltd
BRIEF

• Promote Shopping Festival to increase shopping.
• Facebook and Linkedin Ad Campaign to reach more than 10 Lakh people in Delhi /NCR.
• Target Working Women with  Age >22 yr in Delhi, Ghaziabad, Noida, Gurgaon.
• Create Shopping environment around Hindustan FB Page.
• Portal and App development to track campaign progress, Award Ceremony
https://business.facebook.com/hindustandelhincr/?business_id=1730858100519589&ref=bookmarks

SOLUTION 

• We located working women across Delhi and NCR and built social media audience to promote festival 
(7 Lakh working women profiles located across Facebook).

• Creative print media and social media banner design.
• Created Social Media posts to promote the campaign
• Created Blogs, and Website
• Interaction with partner showrooms to understand products and target customer segment. Target 

audience data collected from various social media portals. 
• Targeted Social Media FB Ad Campaign to engage more than 5 Lakh working women and to drive 

them to the shopping festival.

RESULTS

ü Female Reach -699275

ü Impression- 1029293

ü Duration – 30 days 

ü Footfall - 3325

https://business.facebook.com/hindustandelhincr/?business_id=1730858100519589&ref=bookmarks


Dainik Bhaskar

BRIEF

• The brand wanted to generate user traffic on Mobile App
https://bitly.com/2MwtiCB+

SOLUTION

• We distributed content on Twitter to drive a traffic of 69k clicks 
in 24 hours

RESULTS

ü Click- 69000 
ü Duration – 24 hours
ü Download- 8235

https://bitly.com/2MwtiCB


Batti Gul Meter Chaalu

BRIEF

• Video Post promoted on Instagram to gather 1.2 M 
Views in 24 hours

SOLUTION

• Content sharing on Whatsapp, Email, Facebook, Twitter 
to drive traffic on post

RESULTS

ü Views – 1.2 M



Power Sportz

BRIEF

• The brand wanted to create awareness about the launch of 
their Sports News channel.

SOLUTION

• Content distribution on Twitter.
• Trending and drive huge  traffic on Facebook page.

RESULTS

ü Views- 650 K
ü Twitter Trend – #2 on the particular day.
ü Impression – 90M



#PowerSportz

BRIEF

• The brand wanted to generate YouTube views on their TVC at 
lowest cost.

SOLUTION

• We have generated 2.4 million views in 24 hrs.

RESULTS

ü Total Posts :  6292
ü Total Impression:94682734
ü Total Reach:4189336
ü Trend: National (2 hours) 
ü Total Users:458



High Rated Gabru Tour UK

BRIEF

• Image Post promoted on Instagram to gather 48K Likes in 24 
hours

SOLUTION

• Content sharing on Whatsapp, Email, Facebook, Twitter to 
drive traffic on post

RESULTS

ü Views – 48K likes



GCB

BRIEF

• To promote the GCB Event 2018 to bring audience interested in  
Movie Content Buying.

SOLUTION

• Identified TA across the globe and spread the event details to 
drive participation from Thailand, China, Malaysia, India.

• Aggressive Email, FB Group,  FB Ads, PPC, SEO

RESULTS

ü Reach – 2M
ü Nomination - 350



MRS Empress

BRIEF

• Beauty Pageant wanted to connect with targeted  female 
Audience

SOLUTION

• Targeted Ads to increase the female followers & engagement 
on their page

RESULTS

ü 145K  followers added.



#BANGGTOWN

BRIEF

• The brand wanted to generate YouTube views, Twitter 
Trending, WhatsApp campaign, SEO on the Video

SOLUTION

• We have generated 10 million views in 72  hrs.

• 431 user engaged to Trend at #1 spot across India

RESULTS

ü Views – 10 Million+
ü YT Impressions – 6 Million+
ü Twitter Impressions  : 120 M



Case Study 3- Viral Promotion



#JioHaqSe

BRIEF

• The brand wanted to generate YouTube views on their 
TVC 

SOLUTION

• We have generated 2.4 million views in 24 hrs.

RESULTS

ü Total Tweets: 10,083
ü Unique Contributors: 2,787
ü Total Impression: 38,831,818
ü Total Reach:10,460,329
ü Trend: National (4 hours) 
ü URL Hits: 2,152



#IWouldStandForThis
YouTube most watch video in Aug 2018

BRIEF

• The artist wanted to generate youtube views , Twitter Trending, WhatsApp campaign, 
SEO on the Video

SOLUTION

• We have generated 100 million views.
• 490 users engaged to Trend at #1 spot across India

RESULTS

ü YT Impressions – 6 Million+

ü Twitter Impressions – 120 M



Case Study 4- Massive Viral Promotion & PR- 100M 
Views in 30 days



Case Study 4- Massive Viral Promotion & PR



Case Study 4- Massive Viral Promotion & PR



Punjabi movie Subedar Joginder Singh



Ae Dil Hai Mushkil Video – 5 Crore views delivered 



BookMyShow



LG Video Trending on YouTube



GKFTI.com (T Series)

BRIEF

• Gulshan Kumar Film Institute needed admission leads for 
acting class from Delhi and North India

SOLUTION

• SEO, Google Ads., Remarketing, Cross Posting, content 
distribution

RESULTS

ü Leads – 545 admission inquiry within 6 months
ü Impressions – 300L +



MEDICAL & PHARMA
INDUSTRY



UAS Pharma

BRIEF

• An Australia based  brand wanted to generate female 
user reach on their Facebook page

SOLUTION

• Carried out targeted budget campaigns to reach out to 
audience and get organic engagement.

RESULTS

ü Reach – 1M
ü Impressions & Engagement – 1.6 M
ü Duration – 3 month



Dr Alphy

BRIEF

• Dr Alphy S. Puthiyidom a Specialist in Obstetrics and 
Gynaecology with special interest and expertise in Advanced 
Laparoscopic (“Keyhole”) Surgery, General Gynaecology, 
Infertility, Uro- gynacology and Laparoscopic Cancer Surgeries, 
wanted  to get inbound business inquiries in Dubai.

SOLUTION

• SEO, PPC

RESULTS

ü Leads – 145  leads

ü Impressions – 300L +



Carevel Medical Systems Private Limited

BRIEF

• Medical Equipment  company  wanted to create a sales funnel 
of new potential clients  across Africa and Mauritius markets. 

SOLUTION

• We connected Carevel with its Target audience to generate 
potential business inquiry  through SEO, Facebook 
Advertising, Google Ads. Remarketing, Cross Posting and 
content distribution

RESULTS

ü Leads – 48 export orders and 65 local orders within a year



Ultra Beauty(Dubai)

BRIEF

• The brand wanted to generate potential client list interested in 
to Tanning etc. across Dubai

SOLUTION

• Facebook marketing, SEO, PPC

RESULTS

ü Leads – 29  leads

ü Impressions – 300L



WeCare Medical Centre

BRIEF

• WeCare medical centre wanted to increase their reach 
across Dubai for various medical services.

SOLUTION

• YouTube Marketing and advertisement

RESULTS

ü Leads – 48  leads generated



RELIGIOUS
INDUSTRY



ISKCON

BRIEF

• Iskcon wanted to establish their FB page to connect 
with its followers and increase user engagement on 
the page.

• They also wanted to convert the generic  FB page 
into a monetized platform.

SOLUTION

• FB , WhatsApp, email content distribution along 
with FB ads promotion.

RESULTS

ü 0.3 M followers added
ü Website optimized for monetization



Iskcondesiretree.com

BRIEF

• Client wanted to increase the reach of their brand, to user 
searching for Sri Krishan and Srimad bhagwad Gita 
search related topics and increase user base on 
Facebook and YouTube

SOLUTION

• Facebook marketing, SEO, PPC, YouTube marketing

RESULTS

ü More than Four lakh users in 6 months
ü 50 keywords ranked on First page



Case Study 1- ISKCON Channel Management



PunyaDarshan.com

BRIEF

• Client want to increase reach to user searching for temple 
travel related topics

SOLUTION

• Facebook marketing, SEO, PPC

RESULTS

ü 6000 users in 6 month.
ü 30 keyword ranked on first page



REAL ESTATE
INDUSTRY



Lodha Group

BRIEF

• Client wanted to reach out to maximum audience in 
Mumbai to promote their new project

SOLUTION

• SMS and Broadcast messaging

RESULTS

ü 75 lac people in Mumbai reached.
ü 3250 calls generated in 72 hours
ü 71 website visits



Leela Residence
Bangalore



Leela Residence - Bangalore

ABOUT THECLIENT

LeelaResidence is aPremiumluxury residences in Bangalore.

CHALLENGES FACED

• Standing out as an "PremiumLuxury residence"option in 
the crowded real estate market.

• Generate Quality of leads and conversions
• Reach audience interested in off plan and 

"under construction"properties.
• Increase in costs of digital media across other channels Build 

brand visibility outside of Bangalore

RESULTS

• Total of 120 Leads Generated across platforms.
• Leads Generated for properties starting form 4 cr–5cr
• Higher conversion rate compared to previous campaign
• Quality of Leads was significantly improved since 

multiple channels were involved
• Improved Brand Perception of Leela Across Multiple markets

TARGETED LOCATION

• Bangalore, Karnataka, Kerala, Chennai

OBJECTIVES OF THECAMPAIGN

To generate brand awareness and leads from Bangalore, Karnataka, Kerala, Chennai 
for their real estate projects in Bangalore.

OUR APPROACH

• Target audience across premium inventory such as
• India today, Hindustan times etc.
• Reach out to the ideal audience using cutting edge creatives and Data Analysis.
• Running Ads across multiple platforms to target the right audience.
• Combined'ProgrammaticAdvertising',OTTplatformswithSocialMediaMarketing(F

acebook/Instagram)to generate a qualified pipeline of leads

CHANNELS USED

• Programmatic Advertising
• OTT Platforms
• Facebook Instagram



NIKOO Group
Bangalore



NIKOO Group - Bangalore

ABOUT THE CLIENT

Nikoo Property is one of the affordable property in Bangalore, Bharatiya City.

CHALLENGES FACED

• Standing out as an "HOME FOR EVERYONE” option in the crowded real 
estate market.

• Generate Quality of leads and conversions
• Reach audience interested in "CUSTOMIZABLE PROPERTIES".
• Generating Leads/Enquiries among working class in Bangalore

RESULTS

• Total of 400+Leads Generated across platforms.
• Leads Generated for properties starting form 40 Lakhs–1.5cr
• Higher conversion rate & Visits to see property
• Quality of Leads was significantly improved since multiple channels were 

involved
• Reached to right audience and generate engagement

TARGETED LOCATION

Bangalore, Karnataka

OBJECTIVES OF THE CAMPAIGN

To generate brand awareness and leads from Bangalore, 
Karnataka, Kerala, Chennai for their real estate projects in 
Bangalore.

OUR APPROACH

• Reach out to the ideal audience using cutting edge creatives and 
Data Analysis.

• Running Ads across multiple platforms to target the right audience.
• Combined Google with Social Media Marketing 

(Facebook/Instagram)to generate a qualified pipeline of leads

CHANNELS USED

Facebook Instagram
Google



AL JADA RESIDENCE
Dubai



AL JADA Residence - Dubai

ABOUT THE CLIENT

Mudon Views is a set of affordable, stylish properties build by the developer 
'Dubai Properties' in the 1 Million AED property range with exciting payment 
plans.

RESULTS

Promoted Mudon Views project across Social Media Channels 
(Facebook/Instagram)and premium publishers such as MSN Finance, Bloomberg 
etc
Generated 80+ leads through the premium publisher network within the first 3-
4weeks
The developer& Broker team was easily able to close 2-3 leads within the first 
few weeks by conducting road shows in Riyadh and also by running a lead 
nurturing campaign for the extracted leads

CHANNELS USED

Search/Display Ads -Google SMS Broadcasts
Email Broadcasts

TARGETED COUNTRIES

UAE | KSA |Kuwait



PORT DE LA MER -MERAAS DUBAI

ABOUT THE CLIENT

Port De La Mer is one of a kind Mediterranean style island retreat community 
conceived by Meraas , one of the top developers in GCC.

RESULTS

• Ran Programmatic & Social Media Campaigns for Port De La Mer across 
UAE &KSA.

• Generated close to 120 Leads at a closing rate of1.7%.
• Potential Leads were nurtured for Further Lead Generation Campaigns.
• PROPERTY PRICERANGE
• 1 -2 Million AED

CHANNELS USED

Programmatic Advertising Facebook
Instagram

TARGETED COUNTRIES

UAE , GCC & Europe



OMNIYAT –LANGHAM PLACE & OPUS RESIDENCES

ABOUT THECLIENT

Omniyat specialises in building high-class luxury residences for end users & 
investors across the globe. They specialize in ultra-modern futuristic homes 
and hotels that are the epitome of luxurious living.

RESULTS

• Ran Programmatic & Social Media Campaigns for OPUS , STERLING & LANGHAM 
PLACE across UAE , KSA ,UK &INDIA.

• Generated close to 320 Leads at a closing rate of 1.2%. Potential Leads were 
nurtured by Sales team

PROPERTY PRICE RANGE

OPUS Residences : Starting from 3.3 Million AED Sterling : Starting from 900,000AED

CHANNELS USED

Other Specific Channels Used to a smaller extend: SMS Broadcasts

TARGETED COUNTRIES

UAE , KSA , India , Pakistan ,UK



VINTAGE REAL ESTATE –DAMAC & AZIZI PROJECT

ABOUT THE CLIENT

Vintage Real estate was one of top Damac & Azizi Brokers in UAE. We had 
partnered with Vintage for running ads for 2 of their top properties which are 
Damac Paramount and Azizi Riviera.

RESULTS

• Ran LinkedIn & Social Media Campaigns for DAMAC PARAMOUNT & AZIZI 
RIVIERA across SOUTH AFRICA &INDIA

• Generated close to 62 Leads over a period of one month for these 2 countries.
• Campaign was extended to Singapore too after one month for which 47 leads 

were generated. 
• 4 properties were sold within 45 days of lead registration.

PROPERTY PRICE RANGE

OPUS Residences : Starting from 3.3 Million AED Sterling : Starting from 900,000AED

CHANNELS USED

Other Specific Channels Used to a smaller extend: Email Broadcasts

TARGETED COUNTRIES

UAE , KSA , India , Pakistan ,UK



OTHER
INDUSTRY



UdanKhatola (Usha Breco Ltd.)

BRIEF

• Ropeways Company Usha Breco Ltd  wanted to sell Ropeways 
tickets online using ticket booking portal.

SOLUTION

• SEO, Facebook Advertising, Google Ads. Remarketing, Cross 
Posting, content distribution

RESULTS

ü Leads – 7500 ticket sold within 10 months



#GreenGoodDeeds

BRIEF

• Department of Science wanted to create awareness 
around Environmental issues and encourage people to 
participate in GreenGoodDeeds initiative.

SOLUTION

• 493 user engaged to Trend at #2 across India. 

RESULTS

ü 61 Lakh people reached



#VigyanSeVikas

BRIEF

• The brand wanted to generate YouTube views for their 
TVC

SOLUTION

• We have generated 2.4 million views in 24 hrs. 

RESULTS

.



#AreYouInUP

BRIEF

• The brand wanted to generate YouTube views on their TVC

SOLUTION

• We have generated 2.4 million views in 24 hrs.

RESULTS

ü Total Tweets: 10,013
ü Unique Contributor:3,253
ü Total Impression: 96,206,022
ü Total Reach: 23, 676,923
ü Trend: National (4 hours) 
ü URL Hits:520



#NerolacBreathingCity

BRIEF

• The brand wanted to create a Buzz on Twitter

SOLUTION

• We generated 2.4 million impressions in 24 hrs.



Paytm

BRIEF

• The brand wanted to promote their TV commercial on 
Social Media platforms.

SOLUTION

• We did a video promotion using Influencer platforms 
to drive organic engagement and views on the Video 
on social media.

RESULTS

ü Video Views – 50M 
ü Duration – 72 hours



Paytm Video Promotion



WEBSITE DEVELOPMENT



AURA Art

https://www.auraart.in/home



Jaipur Pink Panters

http://www.jaipurpinkpanthers.com



DHARMA PRODUCTIONS
https://dharma-production.com



SMAAASH GAMING
www.smaaash.in



TUI



MOBILE APP
DEVELOPMENT



JAIPUR PINK PANTHER
Play Store Link: 
https://play.google.com/store/apps/details?id=com.jaipurpinkpanthers.android&hl=en



SMAAASH
Play Store Link: 
https://play.google.com/store/apps/details?id=com.sms.timing.smaaashgurgaon



KINGS CASINO
Play Store Link: 
https://play.google.com/store/apps/details?id=com.kings.casino



EURO PRATIK FLOORING
Play Store Link: 
https://play.google.com/store/apps/details?id=in.europratik.ios



EURO PRATIK WOODEN FLOORING
Play Store Link: 
https://play.google.com/store/apps/details?id=com.ionicframework.floor942243



KWACK KWACK
Play Store Link: 
https://play.google.com/store/apps/details?id=com.ionicframework.floor942243



RUSA –NATIONAL HIGHER EDUCATION MISSION
Play Store Link:-
https://play.google.com/store/apps/details?id=com.ionicframework.rusa429535



FABRIC TERMINAL
Play Store Link:-
https://play.google.com/store/apps/details?id=com.fabricterminal.app



THANK YOU!

1 , Jin Parasmani, V . N Purav Marg,
Sion Chunabhatti (E), Mumbai - 400022

7796717176 / 9322717176

www.webjhola.com


