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Sony Music India — 50 Million views Delivered
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lleDekeDekho #AlaBhatt #RanbirKapoor

Smile Deke Dekho - Alia Bhatt, Ranbir Kapoor | Amit Trivedi, Sunidhi Chauhan, Nakash Aziz , Vayu

) S?‘nyriuslchlndia SUBSCRIBE

Be the reason for someone's smile today, Smile Deke Dekho!



Sony Music India — 7 Million views Delivered
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# SHARE

Sony Music India ©
30M subscribers

SUBSCRIBE

To the ones who never say no, To the ones who push limits, To the ones who work day and night,
Let's keep pursuing dreams. Let's Crack It!




HT Media Ltd

BRIEF

Promote Shopping Festival to increase shopping.

Facebook and Linkedin Ad Campaign to reach more than 10 Lakh people in Delhi /NCR.
Target Working Women with Age >22 yr in Delhi, Ghaziabad, Noida, Gurgaon.

Create Shopping environment around Hindustan FB Page.

Portal and App development to track campaign progress, Award Ceremony

https://business.facebook.com/hindustandelhincr/?business id=1730858100519589&ref=bookmarks

SOLUTION

We located working women across Delhi and NCR and built social media audience to promote festival
(7 Lakh working women profiles located across Facebook).

Creative print media and social media banner design.

Created Social Media posts to promote the campaign

Created Blogs, and Website

Interaction with partner showrooms to understand products and target customer segment. Target
audience data collected from various social media portals.

Targeted Social Media FB Ad Campaign to engage more than 5 Lakh working women and to drive
them to the shopping festival.

RESULTS

4

4
4
4

Female Reach -699275
Impression- 1029293
Duration — 30 days
Footfall - 3325

HiF ST & v fafSe #1 - www hindustanshoppingtestival.com
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https://business.facebook.com/hindustandelhincr/?business_id=1730858100519589&ref=bookmarks

Dainik Bhaskar

BRIEF

+ The brand wanted to generate user traffic on Mobile App
+

SOLUTION % 7m

» We distributed content on Twitter to drive a traffic of 69k clicks
in 24 hours 9190000098

RESULTS

v Click- 69000
v" Duration — 24 hours
v" Download- 8235



https://bitly.com/2MwtiCB

Batti Gul Meter Chaalu

BRIEE @ shahidkapoor @ + Follow
» Video Post promoted on Instagram to gather 1.2 M . .
Views in 24 hours B Z':ahldkapoo:&/{?

SOLUTION

» Content sharing on Whatsapp, Email, Facebook, Twitter
to drive traffic on post

RESULTS

v Views-1.2M GULSHAN KUNAR, T~ SERIES




Power Sportz

BRIEF

* The brand wanted to create awareness about the launch of
their Sports News channel.

SOLUTION

» Content distribution on Twitter.
+ Trending and drive huge traffic on Facebook page.

RESULTS
v" Views- 650 K

v Twitter Trend — #2 on the particular day.
v Impression — 90M

PS

POWER @

The Voice of Sport

Launch Ceremony

19" May 2018
Vigyan Bhawan. New Deih



#PowerSportz

India trends . Chance
BRIEF

#LeapForth
+ The brand wanted to generate YouTube views on their TVC at aD oeynnd ?f\e‘ ordinary with @AndFlix.
lowest cost. B Pomecioiies 7 omoted by &Fiix
orcor #HBDKalaignar95
SOLUTION 7.6K Tweet

*  We have generated 2.4 million views in 24 hrs. #EverydayAdventure

#FactsOfindianJudiciary

RESULTS PS

v Total Posts : 6292 POWER © | #WorldBicycleDay
v’ Total Impression:94682734 The Voice of Sport

v’ Total Reach:4189336 e oy
v Trend: National (2 hours) Launch Ceremony -

v’ Total Users:458

19" May 2018
Vigyan Bhawan. New Dalh

Shillong




High Rated Gabru Tour UK

BRIEF 0 tulsikumaris @ « f

» Image Post promoted on Instagram to gather 48K Likes in 24
hours

tulsikumart5s M

SOLUTION

» Content sharing on Whatsapp, Email, Facebook, Twitter to
drive traffic on post

RESULTS

v Views — 48K likes ' e T TENLEY 3 e
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+ To promote the GCB Event 2018 to bring audience interested in
Movie Content Buying.

SOLUTION

+ Identified TA across the globe and spread the event details to
drive participation from Thailand, China, Malaysia, India.

o i i ‘ ‘ y IF CONTENT IS
Aggressive Email, FB Group, FB Ads, PPC, SEO i |k, comevisrr

* THE KINGDOM '

RESULTS

v Reach — 2M
v" Nomination - 350



MRS Empress

BRIEF

+ Beauty Pageant wanted to connect with targeted female
Audience

SOLUTION

+ Targeted Ads to increase the female followers & engagement
on their page

Empress Universe

RESULTS

Home

v 145K followers added.



India Trends

#BANGGTOWN

#GalaxyJ6

BRIEF

#Banggtown

* The brand wanted to generate YouTube views, Twitter

Trending, WhatsApp campaign, SEO on the Video
#K|sanKiBaatPMKeSaath

SOLUTION 8

* We have generated 10 million views in 72 hrs.
fiEvolve?2018

3,;.‘

* 431 user engaged to Trend at #1 spot across India

RESULTS #WednesdayWisdom

-

v Views — 10 Million+
v" YT Impressions — 6 Million+
v" Twitter Impressions : 120 M reongosieiVemue

#Banggtown Tracker

Posts Reach Impression

5813 4281814 126721698

@



Case Study 3- Viral Promotion

Watch time

Fu lkka| Latest Pun

Top geographion

e Eagie Muslc




#JlOHaqse Ekta Kapoor @ @

= b Sy
and we trend again | S

BRIEF
+ The brand wanted to generate YouTube views on their
e 35on '3 ' India trends . crhange
7 =20 R #KarnatakaTrustsModi
SOLUTION . Shile ) ) @trendinalialN is Tweet

2nd ODI

*  We have generated 2.4 million views in 24 hrs.
RESULTS

v Total Tweets: 10,083

v Unique Contributors: 2,787
v Total Impression: 38,831,818
v Total Reach:10,460,329
v
v

kTheBananaleaf

nlydu and @bmd3

Trend: National (4 hours)
URL Hits: 2,152

Bengaluru
0.7K Tweets

Rohit Sharma

2,199 Tweets

3YR CLASSY YENNAIARINDHAAL

Washington Wachira




#|WouldStandForThis
YouTube most watch video in Aug 2018

Q Al =) News [ Videos (=) Images 8 Maps i More Settings  Tools

About 25,600 results (0.32 seconds)

Shayan explains. Directed by Farhad Vijay Arora, the video instantly went viral,
making it the most viewed rendition of the National Anthem on YouTube till date.
“Initially, our aim was to garner 71 million views on YouTube as India was celebrating
its 71st Independence Day this year. But now the count is unfathomable. sep 10, 2018

Meet Shayan Italia, Hyd man whose rendition of 'Jana Gana ...
https://www.thenewsminute.com » article » meet-shayan-italia-hyd-man-who...

) About Featured Snippets ¥ Feedback

BRIEF

* The artist wanted to generate youtube views , Twitter Trending, WhatsApp campaign,
SEO on the Video

SOLUTION

*  We have generated 100 million views.
* 490 users engaged to Trend at #1 spot across India

RESULTS

v" YT Impressions — 6 Million+

v Twitter Impressions — 120 M



Case Study 4- Massive Viral Promotion & PR- T00M
Views in 30 days

yan [tala | 2078 Indian National Anthem (Janz 1@ Mana) | #IWouldStandForThis | Piano | 8K

Top geograpties




Case Study 4- Massive Viral Promot
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Case Study 4- Massive Viral Promotion & PR

Shayan Itaha |
e | hty

A

his mother &
Sailyhant ir
I
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"Jana Gana Mar
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Shayan Italia - The Hindu

m https
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Shayan Italia | 2018
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Punjabi movie Subedar Joginder Singh




Ae Dil Hai Mushkil Video — 5 Crore views delivered

Bulleya — Ae Dil Hai Mushkil | Karan Johar | Aishwarya, Ranbir,
Anushka | Pritam | Amit Mishra

Sony Music India

2 —




BookMyShow

11:05 584 @ " .l 1 63%

@ 1ttps:/in.bookmyshow.com
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LG Video Trending on YouTube

LG Astronaut Brand TVC Ad Film - 20 Years Anniversary & Mother's
Day Story Video - Life Is Good 2017

LG India

@ LG
26t 49,114,389 views




GKFTl.com (T Series)

BRIEF
+ Gulshan Kumar Film Institute needed admission leads for Wikewalior_BiRetuming Vistor
acting class from Delhi and North India 7,368
Mmoo =
SOLUTION Number of Sessians per User
1.50 33,795
» SEO, Google Ads., Remarketing, Cross Posting, content [ttt | MM ke | bbb
diStribUtion Avg. Session Duration Beounce Rate
00:03:17 53.85%
RESULTS i sl | A

v’ Leads — 545 admission inquiry within 6 months

v ions — +
Impressions — 300L Keyword Search Google.co.in

film and television institute Diploma course in Delhi

film and television institute Of India Delhi




MEDICAL & PHARMA
INDUSTRY



UAS Pharma

BRIEF
* An Australia based brand wanted to generate female
user reach on their Facebook page . Australian Dermatology
LAS N :
SOLUTION Pharmaceuticals SRETY Healthy skin for the world

Scientifically prepared, safe, natural and innovative dermatological products

+ Carried out targeted budget campaigns to reach out to
audience and get organic engagement.

UAS

Pharmaceuticals : -
RESULTS S
RESULTS o -
v Reach— 1M o

Reviews v Like 3\ Follow # Share ...

v Impressions & Engagement — 1.6 M
v' Duration — 3 month



Dr Alphy

BRIEF

* Dr Alphy S. Puthiyidom a Specialist in Obstetrics and
Gynaecology with special interest and expertise in Advanced
Laparoscopic (“Keyhole”) Surgery, General Gynaecology,
Infertility, Uro- gynacology and Laparoscopic Cancer Surgeries,
wanted to get inbound business inquiries in Dubai.

SOLUTION
* SEO, PPC
RESULTS

v Leads— 145 leads
v Impressions — 300L +

Users

3,164

T IR |

Number of Sessions per User

1.24
e

Avg. Session Duration

Keyword Search

New Users

3,156

IS S— - |

Pageviews

16,052
abblca i At ndah i

Pages / Session

4.09
NPTV VTR Y YOy P

Bounce Rate

14.97%
s I....Lhuu.h.. bl

Google.ae Keyword Search Google.ae

B New Visitor

H Returning Visitor




Carevel Medical Systems Private Limited

B New Visitor B Retuming Visttor

BRIEF 56:374

I\

Medical Equipment company wanted to create a sales funnel
of new potential clients across Africa and Mauritius markets. 1“13" perUser:| ‘Page Views

139,432

e S ——

SOLUTION

Avg Session Duration Bounce Rate
19.17%
*  We connected Carevel with its Target audience to generate
potential business inquiry through SEO, Facebook
Advertising, Google Ads. Remarketing, Cross Posting and

content distribution Niche: Medical Niche: Medical

RESULTS

Keyword Search Google.co.in Keyword Search Google.co.in
v’ Leads — 48 export orders and 65 local orders within a year




Ultra Beauty(Dubai) e —————

Ulura Beauty vt Like Page

Click Learn More to get Free Call from Skin Expert and to get 50% off your
next treatmentl|

BRIEF

* The brand wanted to generate potential client list interested in
to Tanning etc. across Dubai

SOLUTION

* Facebook marketing, SEO, PPC

20 minutes with pure collagen technology in
RESULTS TTIiraBeauty centre, can take you back to your 20's.

Learn More

v Leads—29 leads
v Impressions — 300L

Engish (UK) Active

r.jlv"lr 4june Endiieh (UKD

n form ultrabea

English (US)




WeCare Medical Centre

BRIEF

 WeCare medical centre wanted to increase their reach
across Dubai for various medical services.

SOLUTION
* YouTube Marketing and advertisement
RESULTS

v Leads — 48 leads generated

New Users

3,795
R —

Number of Ses Use

1.29

JEEN VRV T,

Keyword Search

General Practificner Burdubai Karama
Piles treatment Dubai

Kidney stone treatments Dubai
Diabetes treatment Dubai

Child specialist in Karama Burdubai

Clinics in karama Burdubai

Dentist in karama Burdubai

B New Visitor M Returning Visitor

)

gm!e.ae



RELIGIOUS
INDUSTRY



ISKCON

BRIEF

» Iskcon wanted to establish their FB page to connect
with its followers and increase user engagement on
the page.

» They also wanted to convert the generic FB page
into a monetized platform.

SOLUTION

* FB, WhatsApp, email content distribution along
with FB ads promotion.

RESULTS

v" 0.3 M followers added
v" Website optimized for monetization

Page Notifications EgJ

HARE KRSNA TELEVISION ()% [ HARE KRISHNA SANSAR
(Watch 24X7

~—~ [iXcow Duily 3pm & 8pm
(TaTA sxv@ (Dlsuw@
| Amn@ (vmocon@

For more information
ISKCON Desire © 8767 845845 ©

Tree @ Call your cable or DTH oporator to carry HARE KRSNA TELEVISION harekrsnalive.com | iskcondesiretree.com




Iskcondesiretree.com

BRIEF

* Client wanted to increase the reach of their brand, to user
searching for Sri Krishan and Srimad bhagwad Gita
search related topics and increase user base on
Facebook and YouTube

SOLUTION

» Facebook marketing, SEO, PPC, YouTube marketing

RESULTS

v" More than Four lakh users in 6 months
v" 50 keywords ranked on First page

Hare Krishna Wallpapers
Hare Krishna Quotes
Hare Krishna Kids

isvara parama krishna

krishna flute name

prayer before reading bhagavad gita
mantra before reading bhagavad gita
lord krishna flute name

A




Case Study 1- ISKCON Channel Management

Overview

Last 60 minutea

©5.015832

24635796 3




PunyaDarshan.com

W New Visitor M Returning Visitor

New Users

6,095

M

BRIEF
s Number of Sessions per User
» Client want to increase reach to user searching for temple 1.10
travel related topics awhaishinim b T e
SOLUT|ON Page Views Pzges/Session
8,728 1.30
« Facebook marketing, SEO, PPC : Las s
RESULTS Avg. Session Duration Bounce Rate

84.96%

v' 6000 users in 6 month. 1

v' 30 keyword ranked on first page

chandi devi story in hindi

vaishno devi temple height
hamleshwan davi mandir

chandika devi mantra

mata durga story and images

jwala devi temple photos

maa mansa devi mp3 sengs download

devi mahatmyam benefits and story

oen L s N B D s

devi mahatmyam henefits

manasa devi moela mantra

maa manass mantra

mansa devi mantra



REAL ESTATE
INDUSTRY



Lodha GrOUD a2 N® 4 a103

BRIEF

+ Client wanted to reach out to maximum audience in
Mumbai to promote their new project

SOLUTION B previous

+ SMS and Broadcast messaging Ready to Move 1BHK at LODHA

Taloja Bypass road @27L. Click
RESULTS Ok to Call.

v 75 lac people in Mumbai reached.
v’ 3250 calls generated in 72 hours
v' 71 website visits Cancel oK



Leela Residences Bhartiya City
sored - Q@

PREMIUM LIVING SPACE

ving i rantees you -liv ts finest!
FILLED Wit  LOXORY Living at #LeelaResidences guarantees you |luxury-living at its finest

We offer you the hospitality of The Leela with the convenience and
community of Bhartiya City's homes

"

!

1CW

: S 2) | Y Luxury living
Leela Residence | - | 22 Bl e

Bangalore

Luxury Residences Serviced By The Leela Book Now

Premium Luxury Residences
@4cr Onwards

THE LERIA




L eela Residence - Bangalore

ABOUT THECLIENT

LeelaResidence is aPremiumluxury residences in Bangalore.

CHALLENGES FACED

* Standing out as an "PremiumLuxury residence"option in
the crowded real estate market.

* Generate Quality of leads and conversions

* Reach audience interested in off plan and
"under construction"properties.

* Increase in costs of digital media across other channels Build
brand visibility outside of Bangalore

RESULTS

* Total of 120 Leads Generated across platforms.
* Leads Generated for properties starting form 4 cr-5cr
* Higher conversion rate compared to previous campaign
* Quality of Leads was significantly improved since
multiple channels were involved
* Improved Brand Perception of Leela Across Multiple markets

TARGETED LOCATION

* Bangalore, Karnataka, Kerala, Chennai

OBJECTIVES OF THECAMPAIGN

To generate brand awareness and leads from Bangalore, Karnataka, Kerala, Chennai
for their real estate projects in Bangalore.

OUR APPROACH

Target audience across premium inventory such as

India today, Hindustan times etc.

Reach out to the ideal audience using cutting edge creatives and Data Analysis.
Running Ads across multiple platforms to target the right audience.
Combined'ProgrammaticAdvertising',OTTplatformswithSocialMediaMarketing(F
acebook/Instagram)to generate a qualified pipeline of leads

CHANNELS USED

Programmatic Advertising
OTT Platforms
Facebook Instagram



A Home That's Buiit Around You

WOMARLR S R

Buy A Home. Get A City! |
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NIKOO Group

Bangalore

It's a home! It's a city! A futuristic home in a futuristi
Learn More city




NIKOQO Group - Bangalore

ABOUT THE CLIENT

Nikoo Property is one of the affordable property in Bangalore, Bharatiya City.

CHALLENGES FACED

» Standing out as an "HOME FOR EVERYONE?” option in the crowded real
estate market.

* Generate Quality of leads and conversions

* Reach audience interested in "CUSTOMIZABLE PROPERTIES".

* Generating Leads/Enquiries among working class in Bangalore

RESULTS

» Total of 400+Leads Generated across platforms.

» Leads Generated for properties starting form 40 Lakhs—1.5cr

» Higher conversion rate & Visits to see property

* Quality of Leads was significantly improved since multiple channels were
involved

* Reached to right audience and generate engagement

TARGETED LOCATION

Bangalore, Karnataka

OBJECTIVES OF THE CAMPAIGN

To generate brand awareness and leads from Bangalore,
Karnataka, Kerala, Chennai for their real estate projects in
Bangalore.

OUR APPROACH

» Reach out to the ideal audience using cutting edge creatives and
Data Analysis.

* Running Ads across multiple platforms to target the right audience.

* Combined Google with Social Media Marketing
(Facebook/Instagram)to generate a qualified pipeline of leads

CHANNELS USED

Facebook Instagram
Google



AL JADA RESIDENCE

Dubai

Own a 1-bed apartment from

AED 599,000

Pay 70% on completion
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AL JADA Residence - Dubai

ABOUT THE CLIENT

Mudon Views is a set of affordable, stylish properties build by the developer
'Dubai Properties' in the 1 Million AED property range with exciting payment
plans.

RESULTS

Promoted Mudon Views project across Social Media Channels
(Facebook/Instagram)and premium publishers such as MSN Finance, Bloomberg
etc

Generated 80+ leads through the premium publisher network within the first 3-
4dweeks

The developer& Broker team was easily able to close 2-3 leads within the first
few weeks by conducting road shows in Riyadh and also by running a lead
nurturing campaign for the extracted leads

CHANNELS USED

Search/Display Ads -Google SMS Broadcasts
Email Broadcasts

TARGETED COUNTRIES

UAE | KSA |Kuwait

ovest g

WAKE UP
TO
WELLNESS
EVERYDAY

DP will boar 100% of the PLD Foo.



PORT DE LA MER -MERAAS DUBAI

ABOUT THE CLIENT

Port De La Mer is one of a kind Mediterranean style island retreat community
conceived by Meraas , one of the top developers in GCC.

RESULTS

* Ran Programmatic & Social Media Campaigns for Port De La Mer across
UAE &KSA.

» Generated close to 120 Leads at a closing rate of1.7%.

+ Potential Leads were nurtured for Further Lead Generation Campaigns.

+ PROPERTY PRICERANGE

1 -2 Million AED

CHANNELS USED

Programmatic Advertising Facebook
Instagram

TARGETED COUNTRIES

UAE , GCC & Europe

PORT DE LA MER [ill| MERAAS

Experiencea ;
truly world-class
beachfront at ”
La Mer

PORT DE LA MER |il]| MERAAS

The first freehold
master community
in Jumeirah



OMNIYAT -LANGHAM PLACE & OPUS RESIDENCES

ABOUT THECLIENT

Omniyat specialises in building high-class luxury residences for end users &
investors across the globe. They specialize in ultra-modern futuristic homes
and hotels that are the epitome of luxurious living.

RESULTS

* Ran Programmatic & Social Media Campaigns for OPUS, STERLING & LANGHAM
PLACE across UAE , KSA ,UK &INDIA.

e Generated close to 320 Leads at a closing rate of 1.2%. Potential Leads were
nurtured by Sales team

PROPERTY PRICE RANGE

OPUS Residences : Starting from 3.3 Million AED Sterling : Starting from 900,000AED
CHANNELS USED
Other Specific Channels Used to a smaller extend: SMS Broadcasts

TARGETED COUNTRIES

UAE , KSA, India , Pakistan ,UK

STERLING OMNIYA T

R e ———

--—b--—r-_; : -._—lw
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L_...'. FULLY FURNISHED APARTMENTS
3 - NEAR DUBAI MALL

/> . FROM AED 975,000

- e

I..EARN MORE
\ \ J ) ’
6 YEAR SHOW APARTMENT
PAYMENT PLAN READY FOR VIEWING

.un{unnnm »{;N‘.

RUBAI WATER e

SPALES
s NOTEL SUTES
“rroM AED 973'000' AEDGWN‘ TROWICID RESOONCES

OMNIY T LEARN MORS



VINTAGE REAL ESTATE -DAMAC & AZIZI PROJECT

ABOUT THE CLIENT

Vintage Real estate was one of top Damac & Azizi Brokers in UAE. We had
partnered with Vintage for running ads for 2 of their top properties which are
Damac Paramount and Azizi Riviera.

RESULTS

* Ran LinkedIn & Social Media Campaigns for DAMAC PARAMOUNT & AZIZI
RIVIERA across SOUTH AFRICA &INDIA

* Generated close to 62 Leads over a period of one month for these 2 countries.

* Campaign was extended to Singapore too after one month for which 47 leads
were generated.

* 4 properties were sold within 45 days of lead registration.

PROPERTY PRICE RANGE

OPUS Residences : Starting from 3.3 Million AED Sterling : Starting from 900,000AED
CHANNELS USED
Other Specific Channels Used to a smaller extend: Email Broadcasts

TARGETED COUNTRIES

UAE , KSA, India , Pakistan ,UK

Breathtaking views
of Dubai Canal

Own a property
in a prestigious
neighbourhood

Invest on Luxury
Waterfront Apartments
in the heart of the
Meydan community

10% guaranteed ROI

21" | AvAIL OFFER
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UdanKhatola (Usha Breco Ltd.)

W New Visitor B Retuming Vistor

New Users

16,780
BRIEF -

* Ropeways Company Usha Breco Ltd wanted to sell Ropeways 1“‘29”

tickets online using ticket booking portal.
SOLUTION

* SEO, Facebook Advertising, Google Ads. Remarketing, Cross
Posting, content distribution

RESULTS

v Leads — 7500 ticket sold within 10 months




#GreenGoodDeeds

BRIEF

+ Department of Science wanted to create awareness
around Environmental issues and encourage people to
participate in GreenGoodDeeds initiative.

SOLUTION

* 493 user engaged to Trend at #2 across India.

RESULTS

v' 61 Lakh people reached

#GreenGoodDeeds
Tracker

Posts Reach Impression

5826 6156798 116010506
Tocal Posts v * Total Reas Toul Impress

Timeline Distribution

@

&

India Trends

#Karnatakalesson

#GreenGoodDeeds

#Dantewada

Ygon_aid_gearen_a@rd

#WhyEvidencesNeglected
Chief Minister of Karnataka

Guwahati

kishore salla




#VigyanSeVikaS I #VigyanSeVikas

' ) &b
BRIEF
#VisitBadenBadenWithEzeego1
» The brand wanted to generate YouTube views for their £
TVC © '
SOLUTION 3 #FlirtWithYourCity
» We have generated 2.4 million views in 24 hrs. e

RESULTS 4  #ParmanuCrossesS0

v

#AbuSalem

mpreszion

116010506

Governor of West Bengal

Taliban

BCCI Awards




#AreYoulnUP

BRIEF

: : India trends . change
» The brand wanted to generate YouTube views on their TVC = aismin(? a s employment #AreYoulnUP
SOLUTION

* We have generated 2.4 million views in 24 hrs.

RESULTS

v' Total Tweets: 10,013 T e s :

v Unique Contributor:3,253 St Interstellar

v' Total Impression: 96,206,022 “‘?:.‘.:’:'::a.zu,u, - 2857 T

v' Total Reach: 23, 676,923 e Arunachal Pradesh

v Trend: National (4 hours) :

v' URL Hits:520 rerirgionnts Lotz #TalkingFilmsSonakshi

r S veetl

'/’z/? INVESTORS o= Mission Buniyaad
” SUhMlTZ(]]ﬁ =

ke .
oL Union Bank

anchester City




#NerolacBreathingCity

BRIEF
* The brand wanted to create a Buzz on Twitter

SOLUTION

*  We generated 2.4 million impressions in 24 hrs.

Lion Sarath Babu S =

Join uS ieraintin;
The Great Mumbai

India trends ¢z India trends . ~r=nc
#WorldCancerDay

#fwalkathon

#SundayKiSafai

& y4u is
Rs 15,000
Saksham Cyclothon
The Sunday Guardian
Lord Ganesha N

Naga
L 22 Indians

Meminu

% 9013102 & 35591,330



Pay
BLOCKBUSTER
MOVIES

* The brand wanted to promote their TV commercial on ‘ d
Social Media platforms. ) =

SOLUTION

* We did a video promotion using Influencer platforms
to drive organic engagement and views on the Video

on social media.

RESULTS

v" Video Views — 50M
v" Duration — 72 hours




Paytm Video Promotion

Book Movie Tickets on Paytm: #CornerSeatHai 4§

Paytm

paytT
Ll ry Subscribe




WEBSITE DEVELOPMENT



AURA Art

https://www.auraart.in/home

ALRA ABT $CONNECT VT LTD

SEARCH FOR

* SEARCH BY ARTIST

e ¥
s

CONTACTUS

AUR A azr

AURA ART DIV VELID

ALZA ASITSCONNECT VT LTD

nou




Jaipur Pink Panters

http://www.jaipurpinkpanthers.com

SEASON 4 OPENER . SFASON 4 HOME GAMES .




DHARMA PRODUCTIONS

https://dharma-production.com

o el 12 4

SRONGON 570N ON

FOLLOWERS Y- g




SMAAASH GAMING

WWW.Smaaash.in

SMuASH) SELECT YOUR CITY

@ (ol aba

-
oumoAoN
MUMBAL COREN WU

guroaon

=0 SCouN|

& ol A, - g I’

ﬁi.an. w po-. 7N e & CRICKET
O L = usa % ¥

R | P9 SEPIINNIS 20U | YOU CORRENT GTY I Mo

EAT . DRINK . PARTY

BANQUET AND LOUNGEA...







MOBILE APP
DEVELOPMENT



JAIPUR PINK PANTHER

Play Store Link:
https://play.google.com/store/apps/details?id=com.jaipurpinkpanthers.android&hl=en




N\VTAVAVAN o
Play Store Link:

https://play.google.com/store/apps/details?id=com.sms.timing.smaaashgurgaon

r

PR

OFFICIAL APP

A

. o 349 e ' = 349

SMasASH)) Signin

® @ w~ & SMASH)) o

LICENCE STATS INBOX

£3 1

LIVE TRACK INFO

Welcome to the official Smaaash app!
Please sign in to continue

_'E Sign in with Facebook

o Don’t use Facebook
¥ SETTINGS 1S M S2iiviING]



KINGS CASINO
Play Store Link:

https://play.google.com/store/apps/details?id=com.kings.casino

No e % No
e PLAYER ___ re PLAYER

No ¢ (o]
PLAYER PLAYER

%300

—

NO S NO

- - BB PLAYER
SB % ‘ =
#3500 5 ==

§ PLAYER e ‘ ﬂx '—?“—:’ | cmaTaniz

FOLD CALL WOHLIG®900 RAISE 400 ALL IN




EURO PRATIK FLOORING
Play Store Link:

https://play.google.com/store/apps/details?id=in.europratik.ios

]

£

EURD PRATIK

IMPRESSIVE. INNOVATIVE. INSPIRING.

About Us

A A BV
EURO PRATIK

) ZENNDSIS

more than 15 designs
to choose from...

v ‘M u 339

=]
= ELURDO PRATIK

DECOLITENK NE=[sr=|gs

ZENNDSIS PECOLITE

Lewewze— [TlIRQNO

———
E EGGER o5 [05
Sole Distributor for INDIA ["““""'l""d




EURO PRATIK WOODEN FLOORING

Play Store Link:

https://play.google.com/store/apps/details?id=com.ionicframework.floorg42243

© UV .490%13:54
= WELCOME —

= \/00DEN
FLOORING

COMPLETE
WOODEN FLOORING

SOLUTIONS =

© DV .4 .490%13:54

WELCOME

OUR
PRODUCT

Solid wood

FLOORING

© OEDW .4 490%13:54
& = COLLECTION o2

American Walnut
RL (300-1200) x 93mm, RL (300-1200) x 123mm

Texture

w;_! - \")

© CEEIV.4 .490%13:54
& Solid wood

i B
. /

SOLID WOOD

Euro Flooring has a wide range of products with
different finishes in a multitude of wood species to meet
spectrum demands. Our all flooring products have few
things in common that they are created by nature and
engineered with the latest technology. Natural Range
products are nothing but naturally seasoned flooring to
give lifelong durability for many years, reflecting the
true sprite of wood.

American Walnut




KWACK KWACK
Play Store Link:

https://play.google.com/store/apps/details?id=com.ionicframework.floorg42243

KWACK C eeiome YOUR FRIENDS

% 7th Central Pay Commisgis All Friends People
7th Pay Commission: In this 200 per cent hike, = Y Government SMINEN
why CC employees have a big ray of hope

Contact

0 COMMENTS

h . 7th Pay Commission: In this 200 per cent
3 sohan { ' 3 hike, why €G employees have a big ray of
o

Anupam hope

7th Pay Commission: In this 200 per Ankita
cent hike, why CG employees have a big ANki18
ray of hope

T Adwait Venkitachalam

100% 0

Like Dislike



RUSA —NATIONAL HIGHER EDUCATION MISSION

Play Store Link:-
https://play.google.com/store/apps/details?id=com.ionicframework.rusas 29535

= RUSAFUND TRACKER Y = Overview . = RUBA FUND TRACKER L§ = RUSA FUND TRACKER Y




FABRIC TERMINAL

Play Store Link:-
https://play.google.com/store/apps/details?id=com.fabricterminal.app

GeQ " AONR012 L4 ) B % .78%812:03 pm Gl B ol e oa e © .0 78% W 12:05 pm
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= = =
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THANK YOU!
Q

1, Jin Parasmani, V. N Purav Marg,
Sion Chunabhatti (E), Mumbai - 400022

o

7796717176 / 9322717176

N
23

www.webjhola.com



